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Growth of internet usage worldwide

Quelle: http://www.internetworldstats.com
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Biggest growth rate: ASilver serversfi

Source: Wikipedia, keyword ASilverserverf
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Some figures for the European Union

275 million internet users
Penetration of 55,7 percent
Growth rate of 189 percent between 2000 and 2007

Highest growth rates in new EU countries, e. g. Romania over
700 percent and at Asilver serversfi, people 50 +

Top activities: searching, e-mail, social networks

Figures for all EU countries:
http://www.internetworldstats.com/stats4.htm#europe

Caritas International Meeting

Top ten usage of the internet

Source: www.horizont.net/marktdaten/charts/
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New world power: Google New world power: Google

- Searching the web is the top activity T Google is the world - Google is sharing some informations: Google trends
wide leading search engine

- 537 million people worldwide visited the Google page in May www.google.com/trends
2007

- Google knows what the world is interested in T and has
influence in what people find
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New world power: Google New world power: Google

- Example Tsunami: Strong impact on searching for - & but much stronger impact in searching for Atsunamif
organisations &
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New world power: Google New world power: Google

- How to get strong in Google - Google AdWords
- Starting costs 5 euro
- For free: Linking and activity counts - Costs not per view, but only by click
- For (little!) money: Google AdWords - You can define your budget and what you are willing to
pay
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www.google.com/trends

New world power: Google

- Google AdWords: Normal ad

Clickrate up to
2%
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New world power: Google

- Google AdWords: Premium ad

Clickrate up to
10 %
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New world power: Google

- Google AdWords: Example SAZ, May 2008

- Keyword Afundraisingfi: 912 impressions, 13 clicks, costs:
9,62 euro

- Keyword ASAZ0: 2.421 impressions, 91 clicks, 31,74 euro

-> Low costs, but very high strategic impact

-> People who search this phrases are interesting for us 1
vice versa
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New world power: Google

Google AdWords: Normal ad

- Automatic online auction: Who is willing to pay most, gets
a better placement

- Clickrate too low: Automatically deactivated
- Clickrate very high: Shown as a premium ad
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New world power: Google

Google AdWords: Some rules & experiences

- The more specific the search term is, the better are the
results T and the lower the costs

- Google Campaigns need time to develop their power (and
time to create them) T the most successful are longterm
campaigns that run for several years
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Megatrend E-Mail

Top usage of the internet: E-Mails since many years on
second place, after searching

The e-mail is a strong tool for communication, marketing and
fundraising

-> Every newsletter brings the users back to the homepage
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Megatrend E-Mail

- Brave new world: Everything can be measured &
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Megatrend E-Mail

- Most difficult step: Collecting the e-mail-addresses & gaining
permission

- EU guideline: All kinds of electronic communication are only
allowed, if the user has given the permission before.

- Best tools for collecting e-mail-addresses: Homepage, online
activism like protests
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Megatrend E-Mail

- Fundraising via e-mail T Tests and results
- Which E-Mail worked better?

01 |% @/ von | Betreff

K 4 Karin Ortrner Sichern Sie gemeinsam mit ai Kinderrechte!

2 %)@ von | Betreff
T amnesty international Osterreich  Kinder brauchen Ihre Hilfe
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Megatrend E-Mail

€ the good thing about it: You get feedback, which topics are
interesting for the people and which not.

Data protection law: Indivdual user data from e-mail and
internet must not be used on an individual base, but only for
segmentation. The data must not be stored in the client
database.
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Megatrend E-Mail

Some e-mail rules

- The e-mail is a strong, but short timed media. You only
have short time to make the user open, read, click etc.

- Make it personal!
- Keep it short and simple
- Pictures tell the story

You must have an Aopt outfi possibility in every newsletter.
Additionally you should (must) have your address, telephone
number etc. in the newsletter.
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Megatrend E-Mail

- Fundraising via e-mail T Tests and results
- Testwinner: b) 3 times higher opening rate. Main reason:
AFromii T well known organisation better than unknown
person

T |\7 | a | Yan | Betreff
amnesty international Gsterreich Kinder brauchen Ihre Hilfe
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